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Basic Course Information

Programme:BBA
Principles of Marketing

A: Course Qutcomes: On successful completion of the course the learner will be able to:

Semester: I Title of the Course:

Course Code: 202

CO# | COGNITIVE ABILITIES COURSE OUTCOMES

CO-1 | REMEMBERING Define and explain core marketing concepts

CO-2 | UNDERSTANDING To apply marketing concepts in various marketing
scenario

CO-3 | APPLYING Apply market segmentation techniques to identify target
markets for specific products

CO-4 | ANALYZING Students should be capable of analyzing marketing
strategies, making informed marketing decisions, and
designing comprehensive marketing plans

CO-5 | EVALUATING To Assess the ethical and social responsibility aspects of
marketing decisions

CO- 6" | CREATING

Generate innovative marketing strategies for addressing

specific challenges or opportunities within a given
market.
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B: Qutline of topics to be covered
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People mix meaning &
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\—\T s 19/5/23
31 Elements, importance
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22/5/23 |
Physical evidence- 22/5
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Main features 25/5/23 4\3
37 importance
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40 economy
problems and 27/5/23 a
41 measures to improve \
Recent trends in W 5
42 Marketing 15th March
to 30th
Green Marketing March 23 (550
43 concepts 29/5/23
. . » \
44 Digital Marketing, m\
[~ = V- t 2 \
45 irtual Marketing, W D)
Hybrid Marketi T
46 ybrid Marketing W \
Revision T \
4 31/5/23 |
48 (Revision T —+— ————
31/5/23
Note: RB Reference Book; wL,: Web Link CS: Case WJQ
Loyl

Principal er
College of Commerce, Science
Information Technology

S. No. 29/1+2A, Pune-Mumbai Highway

Pimpri. Pune - 411 018.




_/_//_T/
People mix meaning &
30 concepts ]
L 119/5/23
31 Elements, importance A
et | 22/5/23 o\
Process mix -stages, ')/B
32 meaning& importance i N :
—==— | 23
Physical evidence- 22/5/ I
33 meaning, importance I
I—
S L | t .
34 components. 1 March 23/5/23
to 15 th ,’———-—’3“
Classifications and March 23 24/5/2
35 types of
markets
- g 2415123 | a
36 ervices marketlpg
Main features 25/5/23
37 importance
38 growth functions 25/5/23 |
o
Rural marketing 26/5/23 |\
39 features
contribution to Indian 26/5/23
40 economy 7
problems and 27/5/23 \o a
41 measures to improve \
. 245
- Recent trends in 15th March 27/5/23
Marketing
to 30th
Green Marketing March 23 59,523
43 concepts
— . |
44 Digital Marketing, 29/5/23 Y)
45 Virtual Marketing, 30/5/23 ( vﬂp\qﬂ')
46 Hybrid Marketing 30/5/23 oy 6\
a; \
47 Revision 31/5/23 2
48 Revision 31/5/23 \
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s COncurrent Evaluation Plan,

T e T T T
Sr Concurrent Course Outcome (linkages of CCE with the Course Outcomes
No‘ Evalu ation Date Time and the targeted attainment levels for each CO)
g Component CO- CO- CO- CO- CO- CO-
T 104.1 1042 11043 | 1044 | 1045 |104.6
I | Assignment 1 0 0 10 15 0 0
2 | Online Exam 10 15 0 0 0 0
— ]
3 | Presentation |
£ il 0 0 0 0 10 15
D: Method of Internal Evaluation: 75 Marks are mapped to 50 Marks.
Types of CCE | Max. Marks
Assignment 1 25
Online Exam 25
é\ Presentation 25
o0 &
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