
 

 
 

      

 

 

 

 

 

 

 

 

Program Outcomes  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 

      

 

 

 

Program Outcomes - BBA 

PO Program Outcomes 

PO1 Students will demonstrate a comprehensive understanding of key business concepts, 

theories, and practices across various disciplines including marketing, finance, 

management, and operations. 

PO2 Students  will be able to analyze complex business scenarios, identify problems, and 

develop effective solutions using analytical and critical thinking skills. 

PO3 Students will demonstrate proficiency in written and oral communication, enabling  

them to convey ideas, proposals, and information effectively in a business context. 

PO4 Students can evaluate the ethical implications of a business decision. 

PO5 Students can be able to develop a comprehensive business plan for a startup. 

PO6 Students can be able to Judge the ethical and social responsibility practices of a 

corporation. 

 

 
 

 

 

 

 



 

 
 

      

 

Course Outcomes - BBA 

             101 Principles of Management 

CO Bloom's 

Taxonomy  

Course  Outcomes 

CO1 Remember   Students should have a solid foundation in management concepts and theories 

CO2 Understanding  Summarize the major management challenges and opportunities in today's 

business environment. 

CO3 Apply  Students should be capable of analyzing management situations, making 

informed decisions, and creating management strategies 

CO4 Analyze  Evaluate the impact of organizational culture and structure on management 

decision-making. 

CO5 Evaluate  Additionally, they should be able to critically evaluate the ethical, social, and 

practical implications of management decisions 

CO6 Create    Create a management training program that includes leadership development, 

conflict resolution, and team building. 

 

 

 

 

 

 

 

 

 



 

 
 

      

 

  102 Business Communication 

CO Bloom's 

Taxonomy  

Course  Outcomes 

CO1 Remember   Students should have a strong foundation in business communication concepts 

and theories  

CO2 Understanding  Students can  understand  and be able to apply these concepts in various 

business communication scenarios 

CO3 Apply  Students able to apply the principles of effective business writing to create 

professional documents and also Utilize appropriate communication channels 

for different business situations 

CO4 Analyze  Students should be capable of analyzing business communication situations, 

making informed communication decisions, and creating effective 

communication strategies 

CO5 Evaluate  Students can develop a comprehensive business communication plan for a 

specific business scenario or organization and Design a crisis communication 

plan for handling unexpected business challenges. 

CO6 Create    Additionally, they should be able to critically evaluate the ethical, social, and 

practical implications of communication decisions 

   

 

 

 

 

 



 

 
 

      

103 Business Accounting 

 

CO Course  Outcomes 

CO1  Students can  Recall fundamental accounting principles and concepts. 

CO2 Students can  hey should understand and be able to apply these concepts in various 

accounting scenarios, from recording transactions to preparing financial statements  

CO3 Students able to apply the principles of effective business writing to create professional 

documents and also Utilize appropriate communication channels for different business 

situations 

CO4 Students should be capable of analyzing financial statements, identifying accounting errors, 

and making financial assessments  

CO5 Students can  be able to create financial statements, forecasts, and internal controls 

CO6 Students can  be able critically evaluate the ethical and practical aspects of accounting  

 

 

  



 

 
 

      

104 Business Economics (Micro) 

 

CO Course  Outcomes 

CO1  Students  should have a strong foundation in microeconomic concepts and theories 

CO2 Students can  understand and be able to apply these concepts in various microeconomic 

scenarios, from analyzing market behavior to evaluating government policies and business 

strategies 

CO3 Students can  apply the principles of supply and demand to analyze changes in market 

equilibrium and utilize elasticity concepts to assess the responsiveness of quantity 

demanded to price changes. 

CO4 Students should be capable of analyzing and synthesizing microeconomic situations, 

making informed decisions, and designing strategies based on microeconomic principles 

CO5 Students can create a market strategy based on an understanding of consumer behavior and 

market structures. 

CO6 Additionally, they should be able to critically evaluate the ethical, social, and practical 

implications of microeconomic decisions 

 

 

 

 

  



 

 
 

      

105 Business Mathematics 

 

CO Course  Outcomes 

CO1  Recall and memorize fundamental mathematical concepts and formulas used in business 

mathematics 

CO2 They should understand and be able to apply these concepts in various business scenarios, 

from basic calculations to financial modeling and analysis  

CO3 Students can  apply theApply statistical methods to analyze and interpret data 

CO4 Students should be capable of analyzing business data, making informed decisions, and 

designing mathematical models for business purposes 

CO5 Propose innovative mathematical solutions to address complex business challenges 

CO6 Evaluate the accuracy and reliability of data and mathematical models used in business 

decision-making. 

 

 

  



 

 
 

      

106 Business Demography 

 

CO Course  Outcomes 

CO1  Students   should have a strong foundation in demographic concepts and their applications 

in business and economics 

CO2 Students should understand and be able to apply these concepts in various business 

scenarios, from consumer targeting to workforce planning and strategy development 

CO3 Students can apply demographic analysis techniques to interpret and forecast population 

trends and Utilize demographic data to target specific consumer segments in marketing 

campaigns. 

CO4 Students should be capable of analyzing demographic data, making informed business 

decisions, and designing strategies that consider demographic trends 

CO5 Develop demographic profiles for target customer segments to inform product development 

and marketing strategies. 

CO6 Additionally, they should be able to critically evaluate the results of demographic analysis 

and judge the ethical and social implications of business decisions influenced by 

demographic factors  

 

  



 

 
 

      

201 Business Organization and Systems 

 

CO Course  Outcomes 

CO1  Students  should have a solid foundation in organizational concepts and their applications 

in business  

CO2 Students should understand and be able to apply these concepts in various organizational 

scenarios, from design and culture to management and information systems 

CO3  Utilize management tools and techniques for effective decision-making and problem-

solving and Demonstrate the use of information systems to support business operations and 

management processes. 

CO4 Students Students should be capable of analyzing organizations, making informed 

decisions, and designing strategies and systems to enhance business operations  

CO5 Students can create a management strategy to address organizational challenges and 

improve performance. 

CO6 Students should be able to critically evaluate the ethical, social, and practical implications 

of organizational and management decisions  

 

  



 

 
 

      

202 Principles of Marketing 

 

CO Course  Outcomes 

CO1 Define and explain core marketing concepts 

CO2 To  apply marketing  concepts in various marketing scenario 

CO3 Apply market segmentation techniques to identify target markets for specific products 

CO4 Students should be capable of analyzing marketing strategies, making informed marketing 

decisions, and designing comprehensive marketing plans 

CO5 Generate innovative marketing strategies for addressing specific challenges or 

opportunities within a given market. 

CO6 To Assess the ethical and social responsibility aspects of marketing decisions 

 

 

 

 

 

 

 

 

  



 

 
 

      

203  Principles of Finance 

 

CO Course  Outcomes 

CO1 Define key financial terms and concepts 

CO2 They should able to apply these concepts in various financial scenarios, from time value of 

money calculations to financial statement analysis and investment strategies 

CO3 Develop and evaluate a  financial plan 

CO4 Students should be capable of analyzing financial situations, making informed financial 

decisions, and designing financial models and plans 

CO5 Generate investment strategies 

CO6 they should be able to critically evaluate the results of financial analysis and judge the 

ethical, social, and practical implications of financial decisions 

 

  



 

 
 

      

204  Basics of Cost Accounting 

 

CO Course  Outcomes 

CO1 Foundation  in cost accounting concepts and their applications 

CO2 Able  to apply these concepts in various cost accounting scenarios, from cost allocation to 

budgeting and cost analysis  

CO3 Demonstrate the application  

CO4 Students should be capable of analyzing cost accounting data 

CO5 Generate cost forecasts and projections for business planning and decision-making. 

CO6 Evaluate the financial impact of cost management decisions on a company's profitability 

and competitiveness. 

 

 

 

 

 

 

 

 

 

  



 

 
 

      

205  Business Statistics 

 

CO Course  Outcomes 

CO1 Define key statistical terms and concepts 

CO2 Students should understand and be able to apply these concepts in various business 

statistics scenarios 

CO3 Students should be capable of analyzing business data, making informed decisions, and 

designing statistical models and research studies 

CO4 Create and interpret a variety of graphical displays to effectively communicate statistical 

findings. 

CO5 Assess the validity and reliability of statistical analyses and conclusions, considering 

factors like sample size and study design. 

CO6 Students should be able to critically evaluate the results of statistical analysis and judge the 

ethical, social, and practical implications of statistical decisions in business  

 

  



 

 
 

      

206  Fundamentals of Computers 

 

CO Course  Outcomes 

CO1 Students  should have a foundational understanding of computer concepts and their 

practical applications 

CO2 They should understand and be able to apply these concepts in various computer-related 

scenarios, from troubleshooting hardware issues to software usage and basic programming 

CO3 Interpret the purpose and functions of an operating system in managing computer resources 

and executing software 

CO4 Apply basic computer troubleshooting techniques to identify and resolve common 

hardware and software issues. 

CO5 Analyze the functions and performance of computer systems. 

CO6 evaluate the ethical, social, and practical implications of computer use and judge the impact 

of technological advancements 

 

 

 

  



 

 
 

      

Course Outcomes - BBA  

           301 Principles of Human Resource Management. 

  

CO Course  Outcomes 

CO1 Recognize different HRM functions and their significance 

CO2 Explain HRM principles and their application in various organizational 

contexts and summarize the role of HRM in achieving organizational goals. 

CO3 Demonstrate the use of HRM tools and techniques in practical scenarios. 

CO4 Analyze the impact of HRM decisions on organizational culture and 

performance. 

CO5 Formulate recommendations for enhancing HRM practices based on evidence 

and best practices. 

CO6 Develop innovative HRM solutions for complex organizational issues 

 

  



 

 
 

      

 302 Supply Chain Management 

 

CO Course  Outcomes 

CO1 Remember different types of supply chain networks 

CO2 Explain the interdependence of various supply chain components to understand 

the importance of demand forecasting and inventory management in supply 

chains. 

CO3 Apply different supply chain strategies to specific industry scenarios 

CO4 Analyze the impact of information technology on supply chain integration and 

management. 

CO5 Judge the efficiency of supply chain sustainability practices and their impact on 

brand reputation. 

CO6 Develop contingency plans for supply chain resilience in the face of unforeseen 

disruptions as well as create strategies for implementing sustainable practices 

throughout the supply chain. 

 

 

 

 

    

 

  



 

 
 

      

303 Global Competencies and Personality Development .  

 

CO Course  Outcomes 

CO1 Memorize theories and models related to personality development and global 

competencies. 

CO2 Explain the importance of global competencies in a diverse world 

CO3 Utilize personality assessment tools to understand and improve personal 

development in a global setting. 

CO4 Evaluate the role of global competencies in resolving conflicts arising from 

cultural differences. 

CO5 Critically evaluate the importance of cultural intelligence in global 

competence. 

CO6 Create innovative approaches to improve cross-cultural understanding and 

communication. 

 

 

  



 

 
 

      

 304 Fundamentals of Rural Development.  

 

CO Course  Outcomes 

CO1 Recognize the factors influencing rural development, such as socio-economic, 

cultural, and environmental aspects. 

CO2 Interpret the relationship between agricultural practices and rural development 

CO3 Utilize data and research to propose practical solutions for rural development 

challenges. 

CO4 Analyze the effectiveness of different rural development approaches in 

different geographical and cultural contexts. 

CO5 Critically assess the success and failures of past rural development programs. 

CO6 Design innovative approaches to address specific challenges faced by rural 

communities. 

 

 

 

 

  



 

 
 

      

 305 A Consumer Behaviour & Sales Management  .  

 

CO Course  Outcomes 

CO1 Recall fundamental theories and models of consumer behavior. 

  

CO2 Interpret consumer decision-making processes and their implications for sales 

strategies. 

CO3 Apply consumer behavior theories to analyze and predict consumer responses 

to marketing strategies. 

CO4 Evaluate the impact of different sales approaches on consumer purchasing 

behavior. 

CO5 Evaluate the alignment of sales strategies with changing consumer 

preferences. 

CO6 Design innovative sales techniques based on a deep understanding of 

consumer behavior. 

 

  



 

 
 

      

 306 A  Retail Management  .  

 

CO Course  Outcomes 

CO1 Recognize different types of retail formats and their characteristics. 

CO2 Interpret the role of technology in shaping modern retail management 

practices and  the impact of global trends on retail strategies and operations. 

CO3 Apply retail management techniques to analyze and address specific retail 

challenges. 

CO4 Analyze consumer behavior data to develop customer-centric retail strategies. 

CO5 Evaluate the sustainability of retail practices in the context of environmental 

and social responsibility. 

CO6 Create proposals for adopting emerging technologies or strategies to enhance 

retail operations and profitability. 

 

 

 

 

 

   



 

 
 

      

305 B Management Accounting.  

 

CO Course  Outcomes 

CO1 Recall fundamental accounting principles and terminology. 

CO2 Explain the role and importance of management accounting in decision-

making. 

CO3 Apply cost accounting techniques to analyze and allocate costs to products or 

services. 

CO4 Evaluate cost structures to identify areas for cost reduction or efficiency 

improvement. 

CO5 Assess the effectiveness of cost control measures in achieving organizational 

objectives. 

CO6 Design performance measurement systems incorporating key managerial 

accounting concepts. 

 

   



 

 
 

      

306 B Banking & Finance .  

 

CO Course  Outcomes 

CO1 Recognize different types of financial institutions and their functions. 

CO2 Summarize the regulatory frameworks governing banking and financial 

markets. 

CO3 Utilize financial models to assess investment opportunities and risks. 

CO4 Compare and contrast various banking and financial systems across different 

countries. 

CO5 Evaluate the stability of financial systems and propose measures for 

improvement. 

CO6 Develop comprehensive financial strategies for financial institutions in 

diverse economic scenarios. 

 

  

 

 

 

 

                



 

 
 

      

305 C- Organizational Behavior 

CO Course  Outcomes 

CO1 To identify key factors influencing individual and group behavior in 

organizations. 

CO2 To understand the principles and theories underlying individual and group 

behavior within organizations. 

CO3 Apply theories and models of OB to analyze and solve problems in 

organizational settings. 

CO4 Examine and compare various leadership styles and their implications on 

organizational behavior. 

CO5 Assess the effectiveness of organizational structures and their influence on 

behavior and performance. 

CO6 Develop and propose innovative solutions to improve organizational behavior 

and effectiveness. 

 

  



 

 
 

      

 306 C- Legal Aspects in Human Resources DSE.  

CO Course  Outcomes 

CO1 Recall key federal and state employment laws and regulations relevant to 

human resources. 

CO2 Interpret how legal compliance impacts HR policies and procedures within an 

organization. 

CO3 Utilize case studies to analyze and resolve HR-related legal issues. 

CO4 Analyze the potential legal risks and consequences associated with HR 

decisions and actions. 

CO5 Assess the impact of legal changes on HR practices and propose adaptations 

as necessary. 

CO6 Design training programs for employees and managers to ensure 

understanding and adherence to employment laws. 

 

                  

 

 

 

 

    



 

 
 

      

401  Entrepreneurship and Small Business  Management. 

CO Course  Outcomes 

CO1 Recall fundamental concepts and theories related to entrepreneurship, such as 

innovation, opportunity recognition, and market analysis 

CO2 To understand the characteristics of successful entrepreneurs and small 

businesses 

CO3 Apply business planning principles to develop a comprehensive business plan 

for a new venture. 

CO4 Analyze the factors influencing success or failure in small business ventures. 

Evaluate different business models and their applicability to various industries 

or markets. 

CO5 Evaluate the viability and feasibility of a business idea using relevant criteria. 

Assess the risks associated with entrepreneurship and propose risk 

management strategies. 

CO6 Develop innovative strategies for marketing, financing, and scaling a small 

business. 

 

  

 

 

 

 

 

 

 

 



 

 
 

      

402  Production and Operation Management-.  

CO Course  Outcomes 

CO1 Remember different production processes such as lean manufacturing and Six 

Sigma. 

CO2 Understand the role of technology in optimizing production and operations. 

CO3 Apply principles of process optimization to improve production efficiency 

CO4 Evaluate the performance of supply chains and propose enhancements. 

CO5 Assess the effectiveness of different production planning models in various 

industries and critique the impact of technological advancements on 

production and operations. 

CO6 Design a system for continuous improvement in production processes and 

create strategies for integrating sustainability practices into production and 

operations. 

 

 

 

 

   



 

 
 

      

Course Outcome :-403 Decision Making and Risk Management  

CO Course  Outcomes 

CO1 Memorize terminology and definitions associated with decision theory and 

risk analysis. 

CO2 various decision-making models and frameworks, such as rational choice 

theory and bounded rationality. 

CO3 Utilize risk assessment methodologies to analyze potential risks in business 

situations. 

CO4 Evaluate the impact of uncertainty and risk on decision-making processes. 

CO5 Assess the strengths and weaknesses of risk management strategies in 

different contexts. 

CO6 Design decision-making frameworks that integrate risk analysis and 

mitigation strategies. 

 

  



 

 
 

      

 404 International Business Management.  

CO Course  Outcomes 

CO1 Memorize different modes of entry into international markets. 

CO2 Interpret the impact of international trade policies and agreements on global 

business operations 

CO3 Utilize cultural intelligence and sensitivity in designing international business 

strategies. 

CO4 Evaluate the risks and challenges associated with international business 

expansion. 

CO5 Evaluate the performance of multinational enterprises using relevant criteria 

in diverse cultural and economic contexts. 

CO6 Design strategies to manage cultural diversity and foster cross-cultural 

collaboration within multinational teams. 

 

  

 

 

 

 

 

 

 

 



 

 
 

      

405 A Advertising and Promotion Management   

CO Course  Outcomes 

CO1 Memorize different advertising media types and promotional strategies 

CO2 the role and significance of advertising and promotion in marketing strategies. 

CO3 Apply knowledge of advertising and promotion theories to develop effective 

advertising campaigns. 

CO4 Analyze the effectiveness of different advertising techniques and promotional 

campaigns. 

CO5 Assess the ethical implications of different advertising approaches and 

promotional tactics. 

CO6 Design innovative promotional campaigns integrating various media and 

communication channels. 

 

   



 

 
 

      

406 A Digital Marketing  

 

CO Course  Outcomes 

CO1 Memorize the various metrics used to measure digital marketing performance. 

CO2 To understand the principles and strategies of digital marketing, including 

SEO, SEM, content marketing, social media marketing, and email marketing. 

CO3 Apply digital marketing tools and techniques to create and manage campaigns 

across different digital channels. 

CO4 Analyze digital marketing metrics and data to assess campaign performance 

and audience engagement. 

CO5 Evaluate the ROI and effectiveness of digital marketing campaigns based on 

key performance indicators (KPIs) and benchmarks. 

CO6 Design innovative and engaging digital marketing campaigns incorporating 

creative content and user experiences. 

 

 

 

 

  


