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Program Outcomes- BBA-IB

PO

Program Outcomes

PO1

Students should have a strong foundation in international busir
concepts and theories

PO2

Students should be able to understand apdyahese concepts in
global business context, considering cultural, political, and
economic factors

PO3

Apply international business theories to realrld situations, such
as market entry strategies and analyze the global market data
trends to rake informed decisions related to international trade
investment.

PO4

Students can critically assess the impact of trade policies, trads
agreements, and international regulations on global business
operations.Analyze international business case studiglentify
the challenges and opportunities in different global markets.

PO5

Students can develop comprehensive international business pl
considering market analysis, risk assessment, and entry strate

POG6

Students should be able to criticalyaluate the ethical, social, af
financial implications of international business decisions and as
their impact on a company's global success
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Course Outcomes BBA-IB
Course Outcome:- 101 Principles of Management

CO Course Outcomes

CO1 | Students should have a solid foundation in manageme
concepts and theories

CO2 | Summarize the major management challenges and
opportunities in today's business environment.

CO3 | Students should be capable of analyzing management
situaions, making informed decisions, and creating
management strategies

CO4 | Evaluate the impact of organizational culture and struct
on management decisignaking.

CO5 | Additionally, they should be able to critically evaluate th
ethical, social, and pracal implications of management
decisions

CO6 | Create a management training program that includes
leadership development, conflict resolution, and team
building.
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Course Outcome:- 102 Business Communication

CO Course Outcomes

CO1 | Students should ka a strong foundation in business
communication concepts and theories

CO2 | Students can understand and be able to apply these
concepts in various business communication scenarios

CO3 | Students able to apply the principles of effective busing
writing to create professional documents and also Utiliz
appropriate communication channels for different busin
situations

CO4 | Students should be capable of analyzing business
communication situations, making informed
communication decisions, and creatingeetive
communication strategies

CO5 | Students can develop a comprehensive business
communication plan for a specific business scenario of
organization and Design a crisis communication plan fq
handling unexpected business challenges.

CO6 | Additionally, they should be able to critically evaluate th
ethical, social, and practical implications of communica
decisions
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Course Outcome : 103 Business Accounting

CO Course Outcomes

CO1| Students can Recall fundamental accounting principles and
concepts.

CO2 | Students can hey should understand and be able to apply the
concepts in various accounting scenarios, from recording
transactions to preparing financial statements

CO3 | Students able to apply the principles of effective business writi
createprofessional documents and also Utilize appropriate
communication channels for different business situations

CO4 | Students should be capable of analyzing financial statements,
iIdentifying accounting errors, and making financial assessmen

CO5 | Studentsan be able to create financial statements, forecasts,
internal controls

CO6 | Students can be able critically evaluate the ethical and practic
aspects of accounting
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Course Outcome : 104 Business Economics (Micro)

CO Course Outcomes

CO1 Stucents should have a strong foundation in microeconomic
concepts and theories

CO2 |Students can understand and be able to apply these concepts
various microeconomic scenarios, from analyzing market behg
to evaluating government policies and busirsssegies

CO3 |Students can apply the principles of supply and demand to an
changes in market equilibrium and utilize elasticity concepts ta
assess the responsiveness of quantity demanded to price cha

CO4 | Students should be capable of analgzand synthesizing
microeconomic situations, making informed decisions, and
designing strategies based on microeconomic principles

CO5 | Students can create a market strategy based on an understan
consumer behavior and market structures.

CO6 | Additionally, they should be able to critically evaluate the ethic
social, and practical implications of microeconomic decisions
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Course Outcome : 105 Business Mathematics
CO Course Outcomes

CO1 | Recall and memorize fundamental mathematical concepts a
formulas used in business mathematics

CO2 |They should understand and be able to apply these concepts
various business scenarios, from basic calculations to financ
modeling and analysis

CO3 |Students can apply theApply statistical methods téyaaand
interpret data

CO4 | Students should be capable of analyzing business data, mak
informed decisions, and designing mathematical models for
business purposes

COS5 | Propose innovative mathematical solutions to address compl
business challenges

CO6 |Evaluate the accuracy and reliability of data and mathematici
models used in business decisimaking.
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Course Outcome : 106 Business Demography

CO Course Outcomes

CO1 Students should have a strong foundation in demographic con
and their aplications in business and economics

CO2 |Students should understand and be able to apply these concept;
various business scenarios, from consumer targeting to workforc
planning and strategy development

CO3 | Students can apply demographic analysisrgles to interpret and
forecast population trends and Utilize demographic data to targe
specific consumer segments in marketing campaigns.

CO4 | Students should be capable of analyzing demographic data, mal
informed business decisions, and designinatatjies that consider
demographic trends

CO5 | Develop demographic profiles for target customer segments to if
product development and marketing strategies.

CO6 | Additionally, they should be able to critically evaluate the results
demographic analysand judge the ethical and social implications
business decisions influenced by demographic factors
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Course Outcome : 201 Business Organization and Systems

CO Course Outcomes

COo1 Students should have a solid foundation in organizational
concets and their applications in business

CO2 | Students should understand and be able to apply these cong
in various organizational scenarios, from design and culture
management and information systems

CO3 Utilize management tools and techniquesdibective decision
making and problersolving and Demonstrate the use of
information systems to support business operations and
management processes.

CO4 | Students Students should be capable of analyzing organizat
making informed decisions, and dasigg strategies and syster
to enhance business operations

CO5 | Students can create a management strategy to address
organizational challenges and improve performance.

CO6 | Students should be able to critically evaluate the ethical, soc
and practicaimplications of organizational and management

decisions
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Course Outcome : 202 Principles of Marketing

CO Course Outcomes

CO1 |Define and explain core marketing concepts

CO2 |To apply marketing concepts in various marketing scenario

CO3 | Apply marketsegmentation techniques to identify target marke
for specific products

CO4 | Students should be capable of analyzing marketing strategieg
making informed marketing decisions, and designing
comprehensive marketing plans

CO5 | Generate innovative marketistyategies for addressing specifig
challenges or opportunities within a given market.

COG6 | To Assess the ethical and social responsibility aspects of
marketing decisions
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Course Outcome : 203 Principles of Finance

CO Course Outcomes

CO1 |Define key financial terms and concepts

CO2 | They should able to apply these concepts in various financial
scenarios, from time value of money calculations to financial
statement analysis and investment strategies

CO3 |Develop and evaluate a financial plan

CO4 | Students should be capable of analyzing financial situations,
making informed financial decisions, and designing financial
models and plans

CO5 | Generate investment strategies

CO6 |they should be able to critically evaluate the results of financig
analysisand judge the ethical, social, and practical implication
financial decisions
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Course Outcome : 204 Basics of Cost Accounting

CO Course Outcomes

CO1 |Foundation in cost accounting concepts and their applicatior

CO2 |Able to apply these concepisvarious cost accounting
scenarios, from cost allocation to budgeting and cost analysit

CO3 | Demonstrate the application

CO4 | Students should be capable of analyzing cost accounting dat|

COS5 | Generate cost forecasts and projections for business pipand
decisionmaking.

CO6 |Evaluate the financial impact of cost management decisions
company's profitability and competitiveness.
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Course Outcome = 205 Business Statistics

CO Course Outcomes

CO1 |Define key statistical terms and contep

CO2 | Students should understand and be able to apply these concg
various business statistics scenarios

CO3 | Students should be capable of analyzing business data, maki
informed decisions, and designing statistical models and rese
studies

CO4 | Create and interpret a variety of graphical displays to effective
communicate statistical findings.

CO5 | Assess the validity and reliability of statistical analyses and
conclusions, considering factors like sample size and study di

CO6 | Studentslisould be able to critically evaluate the results of
statistical analysis and judge the ethical, social, and practical
implications of statistical decisions in business

v
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Course Outcome : 206 Fundamentals of Computers

CO Course Outcomes

CO1 | Studentsshould have a foundational understanding of comput
concepts and their practical applications

CO2 | They should understand and be able to apply these concepts
various computerelated scenarios, from troubleshooting
hardware issues to software usage laaglc programming

CO3 | Interpret the purpose and functions of an operating system in
managing computer resources and executing software

CO4 | Apply basic computer troubleshooting techniques to identify g
resolve common hardware and software issues.

COS5 | Analyze the functions and performance of computer systems.

COG6 |evaluate the ethical, social, and practical implications of com
use and judge the impact of technological advancements
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Course Outcome : 301 Elements of Human Resource Maagement.

CO Course Outcomes

COL1 | Define key HRM concepts and terminology and recall various
laws and regulations related to HRM.

CO2 | Explain the significance of HRM in organizational success ant
Interpret the impact of HRM policies on employee motwaiand
performance.

CO3 | Apply and develop HRM theories to analyze and solve workp
scenarios..

CO4 | Evaluate and Compare the effectiveness of different HRM
strategies in various industries.

CO5 | Critique HRM practices within different organizationahtexts.

COG6 |Develop innovative HRM strategies to address emerging
workplace trends.
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Course Outcome : 302 Global Competencies and Personality Development

CO Course Outcomes

CO1 | Memorize key concepts related to personality development and
remembecultural dimensions and their impact on global
interactions.

CO2 | Comprehend the influence of cultural differences on communicg
styles.

CO3 | Utilize personality development techniques for personal growth
career advancement.

CO4 | Analyze case studs involving crossultural conflicts and propose
solutions & evaluate the relationship between personality types
leadership styles.

COS5 | Assess the effectiveness of different approaches to developing
competencies.

CO6 | Develop a training progma to enhance global competencies withi
an organization and create a personalized plan for professional
personal development based on personality assessments.
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Course Outcome : 303 International Economics
CO Course Outcomes

CO1 Remember mar international economic institutions and their
functions

CO2 Understand the impact of tariffs, quotas, and-taoiff barriers
on global trade.

& comprehend the relationship between exchange rate
fluctuations and trade balances.

CO3 Apply trade theoms to analyze reatorld international trade
scenarios.

CO4 Analyze the implications of trade policies on global markets
economies & evaluate the effects of trade agreements on ve
industries and economies.

CO5 Assess the impact of global econaravents (e.g., financial
crises) on international trade and judge the effectiveness of
international economic policies in promoting global economij
stability.

CO6 Develop strategies for countries to enhance their participatic
global trade.
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Course Qutcome = 304 Production and Operations Management

CO Course Outcomes

CO1 |[Remember different production processes such as lean
manufacturing and Six Sigma.

CO2 |Understand the role of technology in optimizing production ai
operations.

CO3 |Apply principles of process optimization to improve productiol
efficiency

CO4 | Evaluate the performance of supply chains and propose
enhancements.

CO5 |Assess the effectiveness of different production planning mog
in various industries and critique the impact @hieological
advancements on production and operations.

CO6 |Design a system for continuous improvement in production
processes and create strategies for integrating sustainability
practices into production and operations.
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Course Outcome = 305German -l

CO Course Outcomes

CO1 |Recall basic vocabulary related to everyday situations: greet
numbers, colors, and common objects and remember essen
grammatical structures like verb conjugations

CO2 |Understand simple spoken and written tert&erman related tg
routine activities, personal information, and familiar topics.

CO3 |Use language skills to describe personal preferences, daily
routines, and simple past experiences.

CO4 |Analyze and differentiate between various verb forms and
sentene structures in context.

CO5 |Assess the effectiveness of different language learning strate
in acquiring vocabulary and grammatical concepts.

CO6 |Create simple written and spoken compositions about familia
topics, such as personal experiences arasts also develop
dialogues or rolglays to simulate everyday scenarios using
learned language skills.
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Course Outcome : 306 Supply Chain Management

CO Course Outcomes

COl1 |Remember different types of supply chain networks

CO2 |Explain the interdegndence of various supply chain component
understand the importance of demand forecasting and invento
management in supply chains.

CO3 | Apply different supply chain strategies to specific industry
scenarios

CO4 | Analyze the impact of information tecblogy on supply chain
integration and management.

COS5 |Judge the efficiency of supply chain sustainability practices ang
their impact on brand reputation.

CO6 |Develop contingency plans for supply chain resilience in the fa
unforeseen disruptions a&ll as create strategies for implementi
sustainable practices throughout the supply chain.
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Course Outcome :401 Import Export Procedure

CO Course Outcomes

CO1| Remember the documentation required for import/export
processes, including invoicesagking lists, and certificates of
origin.

CO2| Understand the key steps and legal requirements involved in
import/export procedures.

CO3| Apply understanding of shipping methods and Incoterms to cr
effective trade contracts and shipping arrangements.

CO4| Analyze the implications of trade barriers and tariffs on
international business operations.

CO5| Assess the impact of trade policies and international agreems
on global supply chains and businesses.

CO6 | Create strategies for mitigating risks amdimizing efficiency in
international trade operations.

v

Principal
College of Commerce, Science &

Information Technology
S. No. 29/1+2A, Pune-Mumbai Highway

Pimpni, Pune - 411 018.




s\ VKShq,,

Audyogik Shikshan Mandal’s ST,
b S Cince 105, 4 %
n M College of Commerce, Science & Information Technology ' B+

pUDrOC
Tygue®

(ID. No. PU/PN/SC/160/2001) N AAC
(Affiliated to Savitribai Phule Pune University & Recognized by Govt. of Maharashtra)
eh = Consultancy S. No. 29/1+2A, Behind Sterling Honda, Pune-Mumbai Highway, Pimpri, Pune-411018
E-mail ID: csit@asmedu.org Website: www.csitedu.org Tel (020) 66351700

Course Outcome : 402 Research Methodology

CO Course Outcomes

CO1|To Recall key terminology and concepts in research methodo
such as variables, hypotheses, and sampling techniques.

CO2 | Understand the principles behind different research methods
their appropriate applications.

CO3| Apply various research methodologies to formulate research
guestions and hypotheses and also apply sampling technique
data collection methods suitalite different research designs.

CO4 | Analyze the strengths and limitations of different research
methodologies.

CO5 | Assess ethical considerations in research design and
implementation.

CO6 | Develop a research plan outlining the steps from data colldcti
analysis for a specific research problem.
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Course Outcome : 403 Business Ethics

CO Course Outcomes

CO1 | To remember key ethical issues faced in business, like conflict
interest or corporate social responsibility

CO2 | Understand the relevaa and importance of ethics in the busine!
context.

CO3 | Apply ethical principles to assess the ethical implications of
business practices.

CO4 | Analyze the ethical implications of corporate policies and decis
making processes.

CO5 | Evaluate the ethi¢alimensions of corporate governance and
leadership.

CO6 | Develop ethical guidelines for a hypothetical company conside
diverse stakeholder interests.
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Course Outcome : 404 Management Information Systems

CO Course Outcomes

CO1 |To Remember diffeant types of information systems

CO2 |To Understand the role of MIS in organizational decisiwaking
and strategic planning.

CO3 |Apply knowledge of MIS to analyze business problems and
propose technological solutions.

CO4 | Analyze the requirements for plementing and managing
information systems within an organization.

CO5 |Evaluate the effectiveness of different information system
architectures in meeting organizational needs.

CO6 |Design an information system strategy aligned with the goals
specifc organization.
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Course Outcome : 405 German.(ll)

CO

Course Qutcomes

COo1

To recall and memorize an expanded vocabulary beyond bas
words, including phrases and expressions related to various
everyday situations.

CO2

Understand longer and moremplex spoken or written texts in
German, such as short stories, articles, or simple dialogues.

CO3

To Use language skills to request information, express opiniol
and discuss familiar topics in German.

CO4

Analyze and differentiate between differeetb forms, sentence
structures, and idiomatic expressions in context.

CO5

Evaluate personal language proficiency and areas for
Improvement, setting language learning goals for further
advancement and also assess different learning strategies an
resourcs for their effectiveness in language acquisition.

CO6

Create more extended written compositions in German, such
short essays or reports, on various subjects and develeplagk
or presentations in German that involve more complex langug
usage ana variety of vocabulary.
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Course Outcome : 406 A International Warehouse and Supply Chain
Management

CcO Course Outcomes

CO1| Remember the basic principles and functions of warehousing
global supply chains.

CO2 | Understand the role of warehouseshe global supply chain an
their impact on logistics and inventory management.

CO3 | Apply knowledge of international trade regulations and custo
procedures in warehouse operations.

CO4 | Analyze the challenges and opportunities of managing

warehousesaross different global locations and also analyze
effectiveness of various warehouse management systems at
technologies in optimizing international supply chains.

CO5 | Assess the environmental and sustainability implications of
global warehouse operams and supply chain logistics.

CO6 | Design an international warehouse and distribution network
considering various global market demands and trade regula
and develop strategies for enhancing warehouse efficiency a
minimizing costs while ensuringpmpliance with international

standards.
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Course Outcome = 501 T International Relations

CO Course Outcomes

CO1 | To Recall the names of significant international organization
and their functions.

CO2 | Understand and @iain international relations theories such as
realism, liberalism, and constructivism,etc,.

CO3 | Apply theoretical frameworks to propose solutions to-veadld
international problems and also Utilize research methods to
Investigate specific topics.

CO4 | ToAnalyze international relations policies and decisions mad
countries and international organizations, evaluating their
effectiveness and ethical implications.

CO5 | Evaluate the ethical implications of various foreign policies a
actions taken by stes.

CO6 | Develop simulations or rolplaying exercises to simulate
international negotiations or crises

v

Principal
College of Commerce, Science &

Information Technology ,
S. No. 29/1+2A, Pune-Mumbai Highway

Pimpri, Pune - 411 018.




e,\ \KSky

p\JDrOC
3b’f]N‘Nl

Audyogik Shikshan Mandal’s ST,
IgerTECTE + V)
College of Commerce, Science & Information Technology ' B
n M (ID. No. PU/PN/SC/160/2001) Ahc'
(Affiliated to Savitribai Phule Pune University & Recognized by Govt. of Maharashtra) N
eh = Consultancy S. No. 29/1+2A, Behind Sterling Honda, Pune-Mumbai Highway, Pimpri, Pune-411018
E-mail ID: csit@asmedu.org Website: www.csitedu.org Tel (020) 66351700
Course Outcome : 502 International Business Law
CO Course Outcomes

CO1 To Define key legal terms relevant to international business an
Recallfundamental principles of international trade law.

CO2 Understand and Explain the basic concepts of jurisdiction in
international business law.

CO3 To Utilize legal reasoning to evaluate the potential legal
implications of international business decision

CO4 Compare and contrast the legal frameworks of different countri
relation to international trade and Evaluate the effectiveness of
dispute resolution mechanisms in international business setting

CO5 Judge the effectiveness of various legatsigies in mitigating
risks associated with international transactions.

CO6 Design a legal compliance framework for multinational
corporations operating in diverse legal environments.
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Course Outcome : 503 Business Reporting and Analysis

CO Course Outcomes

CO1 | To memorize the components of financial statements

CO2 | To describe the relationship between different financial ratios ar
what they indicate about a company's operations and finances

CO3 | Apply financial analysis techniques to evaluat®mpany's
performance relative to its competitors.

CO4 | To evaluate the impact of business decisions on financial
performance

CO5 | To Critically evaluate the quality and reliability of financial
information disclosed in company reports and assess the
effeciveness of financial reporting practices in communicating
relevant information to stakeholders.

CO6 | To Formulate strategies for improving financial performance ba:
on analysis and reporting.
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Course Outcome : 504 Foreign Exchange Management

CO Course Outcomes

CO1 | To understand the functions of various participants in the foreig
exchange market.

CO2 | To Interpret the impact of exchange rate fluctuations on
international trade and investment.

CO3 | Utilize financial instruments such as forwards, ops, and swaps
to hedge against currency risk.

CO4 | Compare and contrast the advantages and disadvantages of v
exchange rate regimes

CO5 | Assess the impact of currency fluctuations on macroeconomic
variables such as GDP growth, inflation, and empleyin

COG6 | Develop policies and procedures for managing foreign exchang
exposure in a global business environment.
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Course Outcome : 505 A International Marketing Management

CO Course Outcomes

CO1 | Memorize key terms and definitions related t@mational
marketing, such as global market segmentation and cultural
differences.

CO2 | Interpret the impact of cultural, economic, legal, and political fac
on international marketing activities.

CO3 | Apply market research techniques to analyze anbliateapotential
international markets.

Utilize segmentation, targeting, and positioning strategies to de
international marketing plans.

CO4 | Analyze international market data to identify opportunities and
threats for businesses expanding globally.

CO5 | Assess the ethical implications of marketing decisions in differe
cultural contexts.

CO6 | Design innovative marketing strategies tailored to specific

international market segments.
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Formulate recommendations for adapting marketing campaigns
diverse altural environments while maintaining brand consisten|

Course Outcome : 506 A Legal Dimensions in International Marketing

CO Course Outcomes

CO1 |Remember the basic legal requirements for advertising, promo
and product labeling in different cotries.

CO2 | Describe the differences in legal systems and cultural norms th
affect international marketing practices.

CO3 | Apply legal principles to analyze and assess the legality of
marketing campaigns and strategies in different countries and
utilize knowledge of international trade regulations to develop
compliant marketing plans for entering new markets.

CO4 | Analyze the legal risks associated with international marketing
activities, such as product recalls, deceptive advertising, or
infringement chims.

CO5 | Assess the effectiveness of legal compliance programs in
multinational corporations operating in diverse legal environme

CO6 | Design policies and procedures for ensuring legal compliance i

international marketing operations.
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Course Outcome:- 601 New Venture Creation and Starups

CO Course Outcomes

CO1 | To Recall key terminology related to entrepreneurship, startups,
new venture creation and recognize different types of business
models utilized in startups.

CO2 | To understand thienportance of entrepreneurship in economic
development.

CO3 | To Apply entrepreneurial theories and concepts to analyze succe
startup cases and demonstrate the application of market researc
techniques for new venture identification.

CO4 | To Analyze ad compare different funding options available for
startups.

CO5 | To Critically evaluate the challenges and opportunities for startuy
specific industries or markets.

COG6 | To Develop an actionable roadmap for launching and growing a
venture.
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Course Outcome -602 International Project Management

CO Course Outcomes

CO1 | ToRecall the key concepts, terminology, and principles of proje
management.

CO2 | ToDescribe the importance of stakeholder management and
communication in international project seys.

CO3 | ToApply project management tools and techniques to develop
project plans for international initiative and utilize risk managen
strategies to identify and mitigate potential challenges in
international project environments.

CO4 | ToEvaluate théeasibility of international projects considering
factors such as resource availability, market conditions, and
regulatory requirements.

CO5 | ToAssess the ethical implications of project decisions in divers
cultural and social contexts.

CO6 | To Develop conprehensive project plans for international ventul
considering factors such as risk, resource allocation, and
communication strategies.




